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ASX Announcement  
 
11 December 2017 
 

Invigor secures major Asian mall group for Visitor analytics solution 

 
Highlights: 

• AyalaLand mall division to deploy Invigor’s Visitor solution 

• First international deployment post the acquisition of Sprooki 

• Stage one implementation goes live in the newest Ayala Mall over the Festive season 

 

Leading big data solutions company Invigor Group Limited (ASX: IVO) (“Invigor” or “the Company”) is 
pleased to advise it has secured a key first contract with Ayala Malls, a division of Ayala Land in the 
Philippines which owns and operates over 30 malls, for the deployment of Invigor’s Visitor insights 
solution. The initial deployment will take place in the newest of Ayala Malls retail properties, The 
30TH.   

 
Often referred to as Google Analytics for physical venues, the Invigor Visitor module provides zone-
based analysis of shopper movement, including foot traffic, shopper paths, dwell time and repeat 
visitation using Ayala’s existing WIFI infrastructure. 

The first stage of the Visitor rollout will go live in the newest Ayala Mall over the Festive season when 
foot traffic is likely to be very high. A roll out of the deployment is expected based on successful 
completion of stage one.  

Ayala Malls is a subsidiary of Ayala Land, an affiliate of Ayala Corporation, one of the largest 
corporations in the Philippines with a market capitalisation of over $12 Billion. Founded in 1988, Ayala 
Malls owns and operates approximately 30 shopping malls within the Philippines typically targeted 
towards the nations’ growing middle to premium consumer. 

Through the deployment of Invigor’s Visitor solution, malls and other property groups can learn more 
about their customer’s shopping behaviours, which can be used to improve sales turnover, optimise 
tenants mix and drive non-rental incomes ultimately increasing the mall’s asset value. 

Currently, Insights Visitor is used by Australian-based clients including the Manly Wharf, the Supa 
Centre Moore Park in New South Wales and Zoos Victoria.  

Invigor CEO, Gary Cohen said: “This contract with one of the region’s most successful mall owners 
and operators is another important milestone for the Company and a result of its recent expansion 
and investments in Asia. It highlights the growing focus on big data and insights among successful 
retailers and property groups as a means of competing in an online world when the threat of big 
eCommerce groups like Amazon and Lazada are impacting visit frequency, spend and market share. 

“We’re pleased Ayala Malls has selected Invigor’s Visitor solution on the back of our recent acquisition 
of Sprooki and its presence in the Asian markets. We are particularly excited by the potential to expand 
this across the Ayala Malls division.  
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– ENDS – 
 

For further information, please contact: 
 

Gary Cohen 
CEO 
+61 2 8251 9600 
 
Released through: Ben Jarvis, Six Degrees Investor Relations: +61 (0) 413 150 448 
 
 

 
Follow Invigor on Twitter: 
 

 
https://twitter.com/InvigorGroup 

 
 
 

About Invigor Group Limited 
Invigor Group (ASX: IVO) uses its complementary suite of big data products to source, aggregate, analyse and publish 

content for the benefit of businesses and consumers. 
 

Today its interconnected data sets enable enterprise clients including retailers, brands, shopping centres and government 

bodies to identify and better understand competitors, consumers, markets and demographics while providing the 

consumer with the best value-for-money. 
 

Using its current products and a pipeline of additional offerings Invigor will have the ability to provide an end-to-end 

solution spanning sales, product management, business intelligence, marketing, advertising, content creation and 

distribution, while monetising each step of the process. 
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